Trademark — Dilution
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https://www.amerimark.com/versions-of-famous-fragrances-for-women/008998.html?afsrc=1&cm_mmc=PaidSearch-_-GooglePLA-_-FreeShip-_-00899855000&media=2G16447A&gclid=Cj0KCQiAgZTRBRDmARIsAJvVWAuCAhdot629vsADtm5xKknMGxmy-lHVg19jyhTYbR6PluzU8SkUZ9kaAvgZE

Trademark — Dilution Exceptions

“(c) ... (3) Exclusions The following shall not be actionable
as dilution . . .:

(A) Any fair use, including a nominative or descriptive fair
use, ... other than as a designation of source for the
person’s own goods or services, including use in connection
with—

(i) advertising or promotion that permits consumers to
compare goods or services; or

(ii) identifying and parodying, criticizing, or commenting
upon the famous mark owner or the goods or services of the
famous mark owner.

(B) All forms of news reporting and news commentary.

(C) Any noncommercial use of a mark.” Lanham Act § 43






